Brand Yourself for Success!
Thinking about fast food for lunch? Maybe a burger and fries? You probably thought of McDonalds or Burger King. Do you want to buy a new laptop computer? How about Dell, HP or IBM? Each of these is a powerful brand and has distinct attributes, whether perceived as positive or negative. These are all product or company brands. So how do brands apply to people? 
Many of us know Bill Gates as the richest man in the world, the guy who started Microsoft and someone who is entrepreneurial and aggressive. However, some of us don’t expect to have a brand like Mr. Gates and are simply striving to be good salespeople, nurses, car mechanics, administrative assistants or even executives perhaps. So what might be a gauge of our own personal brand? Here are some measures:

· If there were a recruiter in your field looking for someone with your skills, would they think of you? 
· If your company was looking to fill a position, would you come to mind as having the right skills and attributes for the job? 
· What would your boss say if asked to describe you? 
· If you were a mechanic and someone were looking for one, would your customers refer them to you?
The answers to these questions begin to define your personal brand. Your brand is made up of your name, your skills, experiences, accomplishments, employers, personal attributes, etiquette, image, and your value proposition (what business benefits you achieve for a company).  
I’ve identified the Five Fundamentals of Personal Branding based on my research of professionals who have top brands and on my experience as the head of marketing for a leading consulting firm where my job was to build consultants’ brands:

1. Plan and Set Goals. Many of us set financial goals, weight loss goals or other goals, but very few set career goals and plans to make them happen. 
2. Perform. You must generate business results to build a strong brand. This might include increased client satisfaction, increased revenue, product/service innovation, improved financial management, improved quality, processes or efficiency.

3. Be Relevant. If you are working on something where you are making a positive and meaningful contribution to a goal that is among the top five of your senior executive team, then you are likely relevant. If you aren’t, you might be on the radar screen for outsourcing, off-shoring or downsizing.
4. Be Visible. If senior management, key client decision makers or industry leaders know who you are and what you do, then you are visible. There are proactive ways you can become visible without appearing to be self serving.
5. Help Others. Build Relationships. Relationships build your brand. The best way to build relationships is to help others by working in teams with them, providing knowledge, support and contacts, and by doing the little things to help them succeed.
So if you haven’t thought about your personal brand, you might want to consider a brand self-assessment, developing plans and goals, and applying the five fundamentals to boost your brand and in turn, your career success.
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